
Annual Report 2025
April 2026

Federated 
Hermes  
SDG Engagement  
High Yield Credit

www.hermes-investment.com
For professional investors only



70  
actions 

Contents

1. Highlights 	 3

2. �Overview of the Strategy	 4

3. Investment review 	 6

4. �Engagement review	 7

5. �SDG impact	 10

6. Spotlight: An underappreciated SDG	 19

Federated Hermes SDG Engagement High Yield Credit2



Our most important SDGs:

The year in numbers

81  
objectives

103  
objectives 

In 2025 we had 

379 engagements 
with 

148 companies

24  
objectives

SDG Engagement High Yield Credit

39  
objectives

64  
objectives

Metric1 Portfolio as of Dec 20252 Year-on-year change3

Energy transition

  

Total GHG emissions (tCO2e
4 Scopes 1+2) 539,391,380 -8.2% 

CO2e avoided (tCO2e) 140,685,457 -9.9% 

% of energy or electricity consumed, renewable 50.8% 1.0%pt 

Water Total water withdrawn or consumed (m3) 1,354,854,516 -2.8% 

Waste Operational waste recycled (%) 58.1% 0.1%pt 

Decent work
Employee turnover 16.4% -1.1% 

Lost time injury frequency rate (LTIFR) 2.17 -6.30% 

Hiring practices  

 

% female directors 35% 0.1%pt 

% female executives 26% 0.2%pt 

% female managers 30% 1.2%pt 

We continue to pursue 

341 objectives 
for change

We made progress on 

98 objectives 
in 2025

We engaged 

100%
of the companies 
we continue  
to hold

We completed 

28 objectives

123  
objectives

1	 Source: Net Purpose, 31 December 2025.
2	 For the portfolio as of December 2025, based on data for the most recently available year, which in most cases is 2024.
3	 Compares the change in metric based on only companies held continuously from December 2023 to December 2024 (the most recent year for which we have 

sustainability data).
4	 Tonnes of carbon dioxide equivalent.

Source: Federated Hermes as at 31 December 2025.
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5	 The SDGs are a set of 17 interconnected goals adopted by all United Nation (UN) member states in 2015. They are a universal call to action to end poverty, 
protect the planet and improve the lives and prospects of everyone, everywhere, by 2030.

The SDG Engagement High Yield Credit Strategy
The SDG Engagement High Yield Credit Strategy seeks to 
deliver on co-linear objectives: strong financial performance 
for investors, and active engagement that contribute to the 
United Nations’ Sustainable Development Goals (SDGs).5

Figure 1. Investing with co-linear objectives
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Source: Federated Hermes.

We believe an investor’s financial stake allows, if not obliges, 
them to engage in constructive dialogue with companies. 
Turning engagement into meaningful change takes time, so 
we require companies to be survivors through the market 
cycle. Within the global hard currency, high yield market, we 
favour companies with: 

	A A recurring presence in the capital markets.

	A A stable investor base.

	A An ethos of transparency in disclosures and reporting.

	A The necessary credit strength to participate in long-term 
dialogue (as opposed to companies in financial stress that 
do not have the capacity to focus on sustainability.) 

Over the lifetime of the Strategy, we have built meaningful 
relationships with companies across a wide range of sectors 
and geographies that demonstrate a commitment to value 
creation and SDG impact. We use our proprietary framework 
(Figure 2) to capture the confluence of a company’s SDG 
impact potential and our engagement outlook. This score, 
ranging from one to five, helps guide the weight for each 
company in the portfolio. Companies scored SDG 5 are 
excluded from our portfolio.

Figure 2. SDG scoring scale

5 4 3 2 1

Unresponsive Ambivalent Progressing Proactive Delivering

Source: Federated Hermes.

We start by assessing a company’s SDG impact potential, 
evaluating its performance against sector-specific themes and 
benchmarking it against peers. This helps us understand 
where the company stands on the ‘laggards to leaders’ 
spectrum.

Next, we assess the quality of our engagement relationship 
with the company. We use a four-stage milestone system 
(Figure 3) to track the progress of our engagement relative to 
the objectives set for each company. 

Engagement often reveals SDG impact potential not visible in 
issuer disclosures. We may uncover significant, behind-the 
scenes efforts to address material impacts, enhancing our 
view of a company’s future impact potential. Conversely, 
we might discover a superficial or apathetic approach to 
sustainability, which would lead us to downgrade our 
assessment. Based on this assessment, we class an 
engagement relationship as ‘failed/unresponsive’, ‘stalling’, 
‘limited’, ‘constructive’, or ‘enhanced’ (Figure 4).

Figure 3. Engagement milestone system

2 The company 
acknowledges the 
issue as a serious 
investor concern, 
worthy of a response

3 The company develops 
a credible strategy to 
achieve the objective, or 
stretching targets are set 
to address the concern

4 The company implements 
a strategy or measures to 
address the concern

1 Our concern is raised 
with the company at 
the appropriate level  

Milestone Progress

Source: Federated Hermes.
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Sustainability and engagement data refers to the The Global High Yield Credit Engagement Fund, which is used a representative portfolio for the strategy.

Figure 4: Engagement assessments
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Source: Federated Hermes.

The majority of our engagements fall under the ‘constructive’ 
category, following the timeline we would typically expect 
when engaging against specific objectives. 

‘Enhanced’ engagements may involve companies regularly 
asking us for feedback or giving us access to senior decision 
makers. We aspire to see these companies make accelerated 
progress towards their sustainable objectives in the near term. 

We do not want engagements that are ‘stalling’ or ‘limited’ to 
feature heavily in our portfolio. However, companies with 
limited engagement potential may still be delivering 
significant SDG-related impacts, or we may have some hope 
that a stalling company will reverse this trend. 

Finally, failed engagements, or companies that are 
unresponsive to our requests to engage, have no place in  
our portfolio. We may revisit these names in the future if we 
think the situation has turned around, but if no near-term 
improvement is envisioned, we assign an SDG 5 score and 
exclude them from the portfolio.

The importance of governance
We have always maintained that sound corporate governance 
is a prerequisite for successful engagement. A company with 
underdeveloped governance structures is unlikely to have 
evolved to the point where it can start focusing on 
sustainability. Weak checks and balances can also lead to 
governance controversies that take priority over 
sustainability work. 

One of the many ways we assess governance is through the 
use of a proprietary tool that measures companies according 
to 25 indicators. Figure 5 shows the number of unmet 
indicators for companies held in the Strategy and benchmark 
and highlights a clear skew towards better-governed 
companies for the Strategy.

Figure 5. Number of governance KPIs not met
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Source: Federated Hermes corporate governance portfolio dashboard as at 
30 June 2025.

Why proxy and voting-based engagement matters 
for fixed income investors 

Throughout this report, readers will see references to 
equity-style engagement actions and activity, such as 
proxy voting. In sustainability, the interests of 
shareholders and creditors are aligned. As such, where 
relevant, we engage and act on the behalf of all financial 
stakeholders. We see this as a more effective path to 
creating positive change.
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 6	 Past performance is not a reliable indicator of future returns. Management fees are not included and will have the effect of reducing performance.
7	 US President Donald Trump announced a broad package of import duties on 2 April 2025 – a date he called ‘Liberation Day’.

Investment review

Since inception the Strategy has returned 5.19% in US 
dollar terms, gross of fees, which was 0.41% ahead of its 
benchmark. During FY 2025, the Strategy returned 9.19% 
in US dollar terms, gross of fees, which was 0.73% ahead 
of its benchmark.6

Markets demonstrated remarkable resilience and strength in 
2025, despite navigating several challenges. The year saw the 
fallout from the ‘Liberation Day’7 tariff rollout in April, as well as 
numerous geopolitical flare-ups; in addition to concerns about 
potential vulnerabilities in the private credit market (one 
leading US bank CEO likened the risks to “cockroaches”). 

The robust performance across risk assets was fuelled by a 
number of factors, including accommodative financial 
conditions, sustained economic growth and significant tailwinds 
generated by advancements in artificial intelligence (AI). 

Global fixed income markets are currently absorbed by the 
news flow related to the conflict in the Middle East. 
Within days, if not hours, from the start of the conflict, the 
perception of a stable, deflationary global economy 
evaporated and was replaced by concerns about the effects 
of an oil supply shock. Global rates rose with inflation 
expectations, which has put pressure on total returns in 
credit. Meanwhile, fixed income markets are now waiting 
to see if the global economy moves from reflation to 
stagflation. With each passing day that the war carries on, 
it becomes harder to argue that the disruption to shipping 
and energy infrastructure will only be ephemeral. The 
longer the oil spike persists, the greater the risk to global 
growth and, ultimately, corporate earnings and 
fundamentals. The good news is that this war-driven supply 
shock has arrived in the context of fairly robust economy 
in which corporate fundamentals are broadly constructive, 
and with much-reduced financial leverage in the system 
compared to the global financial crisis. Given that we enter 
this crisis at near-record tights in credit spreads, it makes 
sense that risk premia have started to rise across all credit 
markets. However, regionally we have seen this in more 
energy-import-reliant regions such as Europe and 
emerging markets (EMs).

The technical picture in high yield remains sound and functional 
as the yield buyer continues to be attracted to the asset class, 
particularly given it has recently become more defensive from a 
credit-risk perspective and declining duration.

Both our credit and sustainability analysts had a fruitful year, 
with many engagement successes. As well as providing 
crucial portfolio positioning insight, the team supporting the 
Strategy drove 379 engagement actions in FY 2025. 

Figure 6. The SDG Engagement High Yield Credit Strategy versus its 
benchmark since inception (%)
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Strategy Benchmark

Rolling year performance (%)

31/12/2024 
to 

31/12/2025

31/12/2023 
to 

31/12/2024

31/12/2022 
to 

31/12/2023

31/12/2021 
to 

31/12/2022

31/12/2020 
to 

31/12/2021

Strategy 9.19 8.06 11.24 9.51 2.877

Source: Federated Hermes as at 31 December 2025. Performance shown is the 
Federated Hermes Ltd SDG Engagement High Yield Credit Hedged to US$ 
strategy. In US$, gross of fees. Inception date: 30 September 2019. Benchmark: 
ICE BofAML Global High Yield Constrained Index hedged to US$. Data is 
supplemental to the GIPS® report that can be found in the appendix. Past 
performance is not a reliable indicator of future returns. Management fees 
are not included and will have the effect of reducing performance.

We strongly believe that a wide range of companies in our 
Strategy have the potential to benefit society and the natural 
environment. The key challenge they face is the progressive 
development of clean, future-resilient and more equitable 
next generation industries and value chains. In short, it is the 
job of many of these companies to provide the building 
blocks for economies and essentials for everyday life and 
employment. Their value chains must be transformed if we are 
to meet the aims of a cross-section of environmentally and 
socially focused SDGs. 

We have had numerous engagement successes since 
inception, with many of the Strategy’s holdings making 
meaningful operational and management changes to address 
key SDG issues such as climate change and social inclusion. 
However, this cannot always be guaranteed. In those instances 
where we failed to see the engagement progress we would 
have liked, we have downgraded their scores and either 
diluted our holdings or exited completely. In FY 2025, 
however, there were no downgrades that warranted such a 
move and so no holdings were sold because of regressing or 
failed engagements.

Mitch Reznick, CFA®  
Group Head of Fixed Income – London

Nachu Chockalingam, CFA®  
Head of London Credit

Federated Hermes SDG Engagement High Yield Credit6



8	 CFA UK Level 4 Certificate in Climate and Investing.
9	 CFA UK Level 4 Certificate in ESG Investing.
10	 Transforming our world: the 2030 Agenda for Sustainable Development | Department of Economic and Social Affairs.
11	 Source: Sustainable Development Goals Report 2025, United Nations.
12	 Source: EU Parliament Approves Omnibus Agreement to Cut Sustainability Reporting and Due Diligence Requirements, ESG Today.
13	 Source: Exchange Act Sections 13(d) and 13(g) and Regulation 13D-G Beneficial Ownership Reporting, U.S. Securities and Exchange Commission.
14	 Source: SEC Votes to End Defense of Climate Disclosure Rules, U.S. Securities and Exchange Commission.
15	 The SDG Engagement High Yield Credit Fund changed its name to the Global High Yield Credit Engagement Fund on 24 April 2025. Federated Hermes Global 

High Yield Credit Engagement forms part of the SDG Engagement High Yield Credit Strategy.

Engagement review

2025 was a milestone year for the UN SDGs as it marked ten 
years since world leaders agreed the 2030 Agenda for 
Sustainable Development.10 For the many achievements 
outlined in the Sustainable Development Goals Report 2025, 
the message remained consistent with recent years – an 
urgent call for greater international cooperation and sustained 
investment to ensure the goals remain in reach.11 Far from 
being a supportive environment for this call, 2025 proved to 
be a tumultuous year for responsible investment. 

An unstable regulatory and geopolitical landscape emerged. 
Regulations pivoted as the EU scaled back sustainability 
reporting and due diligence requirements,12 while the US 
Securities and Exchange Commission (SEC) introduced 
tighter rules on ownership disclosures13 and paused plans for 
mandatory greenhouse gas (GHG) emission reporting.14 
Meanwhile, market participants grappled with scattergun 
global tariffs, as well as executive orders removing funding 
for climate technologies and diversity, equity and inclusion 
(DEI) programmes.

About 39% of the Strategy is invested in US companies (versus 
60% for the benchmark as at 31 December 2025), so our 
engagement work must be cognisant of the new environment. 
In practice, the way we conducted engagement was always on 
the right side of where the new rules landed, and so, in most 
cases, this has only caused us to check our calibration. Our 
engagement has always been about fiduciary duty – we are 
active investors and active stewards of the capital entrusted to 
us. Having a proactive dialogue with the companies in which 
we choose to invest teaches us things that can’t be 
understood by simply listening to earnings calls and reading 
annual reports. It also allows our voices to be heard by the 
management teams who are ultimately responsible for the 
actions that drive the success of the investment.

Our engagement has always been 
about fiduciary duty – we are active 
investors and active stewards of the 
capital entrusted to us.

The first half of the year also saw us change the name of the 
Fund to adapt to the European Securities and Markets 
Authority’s (ESMA’s) new naming rules.15 Keeping the SDG 
label would have required the portfolio to adopt additional 
exclusions, which we decided would have hampered our 
ability to engage in certain sectors. In particular, we have a 
handful of highly-selective engagements with companies 
producing or transporting gas that would have had to be sold 
if the Paris-Aligned benchmark exclusions were adopted. 
We are cautious about engaging here and have always been 
meaningfully underweight in the sector. However, even under 
the International Energy Association’s (IEA’s) net-zero scenario 
there is a small amount of gas remaining in 2050. Our 
approach is to select the producers that we believe will 
survive that transition. 

The new Fund name reflects our primary focus – engagement. 
Despite the removal of ’SDG’ from the name, we still see the 
SDGs as the best framework for articulating and framing the 
potential contribution of each company to solving the world’s 
most pressing challenges. The World Benchmarking Alliance 
maintains a list of the most influential companies from around 
the world that hold the key to achieving the SDGs. The 
SDG2000 list comprises companies which collectively 
generate US$36.5tn in revenue and employ 97 million people 
across 85 countries. Of the 136 issuers held in the Strategy, 
65 are named in the SDG2000 list. On all six of the applicable 
benchmarks, the companies held in the Strategy score above 
average (Figure 7).

Jake Goodman, CFA®  
Senior Sustainability Investment Analyst

Sarah Swartz 
Senior Sustainability Investment Analyst

Elisa Hirn  
Sustainability Investment Analyst

Helena Wolenski  
Sustainability Investment Analyst

Bertie Nicholson8,9 
Sustainability Investment Analyst

Brittany Bell  
Sustainability Investment Analyst
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16	 Where the laws and regulations in the relevant jurisdiction permit us to do so.

Figure 7: portfolio holdings named in the SDG2000 list
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30 June 2025.

Converting potential to realised impacts
When assessing the potential of a company, we look at the 
impact that would be achieved through changing a particular 
aspect of its operations, i.e. the delta of change.

The change we seek becomes an ‘objective’, and any given 
company might have multiple engagement objectives running 
concurrently. Figure 8 shows a breakdown of all the objectives 
we have running across all companies held in the Strategy.

SDG 13, climate action, was the most prevalent area of 
engagement in 2025. This is because we consider the transition 
and physical risks stemming from climate change to be highly 
relevant for the majority of companies in our portfolio. Since 
SDG 13.2.2 specifically targets a reduction in GHG emissions, 
SDG 13 is the tag we add to an objective when we believe that 
initiatives addressing climate change would produce a 
meaningful impact on absolute emissions.16 SDGs 7 and 9 are 
also particularly relevant to climate-related objectives. 

The distribution of SDGs has stayed relatively stable since the 
inception of the Strategy, with the exception of SDGs 9 and 6, 
both of which experienced an increase in live objectives in 
2025. These increases reflect greater focus on strengthening 
infrastructure for the energy transition and risks stemming 
from the changing availability of water.

Figure 8: Number of live objectives per SDG 
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Activity
One of the ways we measure engagement activity is the total 
number of interactions we have with companies. This is partly 
a result of the intensity required by our current objectives, 
partly how readily we can access a company, and partly how 
many companies are held. We use all methods of 
engagement available to us, including face-to-face meetings, 
writing letters to the board, video calls and working with other 
investors. Overall, there is a fairly balanced split between 
verbal and written engagement (Figure 9).

Figure 9: There is a 55:45 split between verbal and written engagement

Face-to-face meeting: Hermes-exclusive

Face-to-face meeting: Hermes-led group

Face-to-face meeting: Other group

Call: Hermes Exclusive

Call: Hermes-led group

Call: Other group

Correspondence received

Correspondence sent: Hermes-exclusive

Correspondence sent: Hermes-led group

Meeting or Discussion – 
Regulators/Policymakers

Correspondence sent: Hermes-
participating group

Source: Federated Hermes as at 31 December 2025.

Measuring success
In the following sections, we report on the changes that have 
occurred across the portfolio according to the engagement 
objectives set for each company. To demonstrate our 
engagement progress in previous reports, we have relied on 
measures of activity (such as number of engagement 
meetings) and on measures of qualitative changes occurring 
at the company (engagement objectives). For the second 
year, we have included quantitative data on the real-world 
changes occurring at the companies in which we invest. 
This approach has its own difficulties. For example, a lack of 
data, and deciding how to fairly account for progress while 
separating out the noise from trading decisions and mergers 
and acquisitions (M&A). We have attempted to break out the 
changes attributable to companies entering and leaving the 
portfolio from the actual change in the sustainability 
performance of the company. All data is from data 
aggregation platform Net Purpose, using 2024 reporting, 
which is the most recent year available.

In this report, we reflect on the progress made against the 
Strategy’s sustainability objective to deliver future, positive 
social and environmental impact that contributes to achieving 
the UN SDGs. We seek to do this by highlighting examples of 
progress made in our engagement with our investee 
companies over the past year, in addition to five-year 
performance trends across multiple sustainability metrics on a 
portfolio level.

Annual Report 2025 9



SDG 7 – Clean energy

SDG 9 – Industry, innovation and infrastructure

SDG 13 – Climate action

17	 Source: 2025 in Review: U.S. Billion-Dollar Disasters, Climate Central.
18	 Source: Q3 catastrophe losses hit nine-year low amid mild storm season – Gallagher Re, Insurance Business.
19	 COP30 was the 30th session of the United Nations Climate Change Conference.
20	 In jurisdictions where such engagement is in line with local laws and regulations.
21	 All engagement in relation to the topic of climate action is subject to careful consideration to ensure that it is aligned to the Strategy’s objectives, as well as 

fiduciary obligations and jurisdictional legal requirements, in particular for US issuers and US clients. Engagement objectives are considered and tailored, as 
appropriate, to the circumstances of each individual company to ensure that that they are aligned to each company’s interests..

120 live objectives

10 completed objectives

21 new objectives

82% objectives engaged

40% objectives with progress

The key goals within SDG 7, 9 and 13:

	A 7.1: Ensure universal access to affordable, reliable and 
modern energy services. 

	A 7.2: Increase substantially the share of renewable 
energy in the global energy mix. 

	A 7.3: Double the global rate of improvement in energy 
efficiency. 

	A 7.b: Expand infrastructure and upgrade technology for 
supplying modern and sustainable energy services for 
all in developing countries. 

	A 9.4: Make industry and infrastructure more sustainable, 
measured by CO2 emission per unit of value added. 

	A 13.1: Strengthen resilience and adaptive capacity to climate-
related hazards and natural disasters in all countries. 

	A 13.2: Integrate climate change measures into national 
policies, strategies and planning. For companies, the key 
indicator is 13.2.2, total greenhouse gas emissions per year.

In line with previous years, the most common engagement 
objectives were related to SDGs focused on affordable and 
clean energy, climate change resilience, and indicators related 
to decarbonisation. Our focus on these topics reflects our 
view that climate change is increasingly shaping operating 
environments, regulatory expectations, and capital allocation 
decisions across the global economy. These shifts create risks 
and opportunities that are financially material. In our view, 
companies should respond by developing climate strategies 
that help protect investor value over the long term.

Real world context
2025 ranked among the three hottest years on record globally, 
despite the presence of La Niña conditions that would 
historically have moderated temperatures. This helped 
intensify severe storms, wildfires, and floods across regions. 
In the US alone, 23 significant disasters inflicted US$115bn in 
damages,17 led by the record‑breaking Los Angeles wildfires – 
the costliest wildfire event ever recorded at US$65bn.18 
These escalating losses underscore the mounting financial 
risks companies face from climate‑driven disruptions.

In response, international efforts increasingly emphasised 
resilience. COP3019 established a new global framework to 
measure adaptation progress and tripled funding for 
adaptation, reflecting a shift toward practical support for 
vulnerable regions.

Our approach
In 2025, we acknowledged the world has entered a new phase 
in the climate transition by shifting focus from the setting of 
climate-related pledges to physical implementation, economic 
viability, and energy security. Our engagement with 
companies20 on climate transition plans has involved 
encouraging greater transparency around capital expenditure 
to deliver on commitments.21 This, in turn, incentivises 
companies to calculate the green premium of climate-related 
investments, ensuring fiscal responsibility during the transition. 

Federated Hermes SDG Engagement High Yield Credit10



22	 As opposed to changes driven by trading decisions.
23	 Scope emissions: Scope 1, Scope 2, and Scope 3 is a classification system for greenhouse gas (GHG) emissions a firm creates through its operations, energy 

usage, and the wider value chain. • Scope 1 emissions – all direct emissions from the activities of an organisation or under their control. Including fuel combustion 
on site such as gas boilers, fleet vehicles and air-conditioning leaks. • Scope 2 emissions – Iindirect emissions from electricity purchased and used by the 
organisation. Emissions are created during the production of the energy and eventually used by the organisation. • Scope 3 emissions – all other indirect 
emissions from activities of the organisation, occurring from sources that they do not own or control. These are usually the greatest share of the carbon footprint, 
covering emissions associated with business travel, procurement, waste and water.

24	 ArcelorMittal is not a US entity.
25	 Source: 2024 Global Impact Report, Sealed Air.
26	 Source: ESG Report 2024, Marks and Spencer.

Progress
The like-for-like22 carbon emissions of the portfolio decreased 
for the fifth year in a row, with a reduction of 8.2% (39 million 
tCO2e) between 2023 and 2024. 

As expected, this decline was driven primarily by significant 
Scope 1 and 223 emission cuts among holdings in carbon 
intensive sectors. In the Utilities sector, companies such as 
AES and Enel continued to rotate their asset base, expanding 
renewable energy capacity while phasing out coal generation. 
At the same time, ArcelorMittal’s24 leadership in deploying 
electric arc furnace technology further reduced its operational 
emissions year-on-year.

Figure 10: Total Scope 1 and 2 emissions in the portfolio fell by 
39 million tonnes (8.2%) year-on-year
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The amount of CO2e avoided by portfolio companies reduced 
for the first time in 2024. After reviewing companies held in 
both 2023 and 2024, we found that part of the decrease was 
due to some companies discontinuing their reporting of this 
measure. Spanish telecommunications company Telefónica, 
which accounted for 37% of the portfolio’s avoided CO2e in 
2023, ceased publishing its Connect Living report (which 
included figures for CO2e avoided). In addition, companies 
such as French global automotive supplier Valeo no longer 
report this metric, further contributing to the overall decline.

Figure 11: CO2e avoided by portfolio companies fell by 33 million 
tonnes year-on-year. This metric is an estimated value of GHG 
emissions avoided by the company’s products and services, measured 
in carbon dioxide equivalent units (CO2e). It is calculated by Net 
Purpose using reported data, scientific evidence and/or a defined 
theory of change for specific products and services.
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60 companies. 

The use of renewable energy across portfolio companies 
reflects a wider trend of clean energy adoption across 
all sectors. Sources such as distributed and grid solar 
photovoltaic (PV) have become cost-competitive. An example 
of this is packaging company Sealed Air which increased its 
percentage of renewable electricity to 74% in 2024 from 14% 
in 2023.25  Limiting larger gains was the steep drop in UK 
grocery retailer Marks & Spencer’s renewable electricity use to 
11% from 94% in the same time period after having this metric 
assured for the first time.26

Figure 12: The average percentage of renewable energy consumed 
increased 1 percentage point year-on-year.
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27	 The Financial Stability Board (FSB) created the Task Force on Climate-related Financial Disclosures (TCFD) in 2015 to improve and increase reporting of climate-
related financial information.

28	 The Corporate Sustainability Reporting Directive (CSRD) requires companies to report on the impact of corporate activities on the environment and society and 
requires the audit of reported information.

29	 Established in 2015, the Science Based Targets initiative (SBTi) is designed to help companies to set greenhouse gas (GHG) emission reduction targets in line 
with climate science. The initiative defines and promotes best practices in emissions reductions and includes a team of experts to provide companies with 
independent assessment and validation of their targets.

30	 The Net Zero Engagement initiative (NZEI) is an investor-led initiative aimed at helping members align more of their individual investment portfolios with a net 
zero pathway using corporate engagement. Any collaboration is done in line with applicable rules on antitrust, conflicts of interest and acting in concert. Indeed, 
each party will exercise unilateral decision-making principles in deciding how to act while engaging in any collaboration.

31	 Source: The Net Zero Engagement Initiative and Veolia, Veolia.
32	 The Joule effect is the physical phenomenon where the flow of electric current through a conductor with resistance produces heat.

Engagement progress
Company Engagement objective Progress update Status

Alpha Bank 

13

TCFD-aligned reporting Alpha Bank’s reporting on sustainability, and on climate specifically, has significantly developed over the last 
few years. When we began engaging the bank on the topic, we raised the prospect of best-practice Task 
Force on Climate related Financial Disclosures- (TCFD27) aligned reporting and were told it was considering 
partial alignment in its 2022 report. We were pleased to see the bank eventually publish its first TCFD report 
that followed all recommended disclosure components. We have engaged with the bank on its reporting 
during several meetings since then, namely on its risk policies, its financed emissions, and client assessments 
and engagement. Its most recent TCFD- and Corporate Sustainability Reporting Directive- (CSRD28) aligned 
report in March 2025 offers more transparency on the impacts, risks, and opportunities of climate change 
and other environmental topics, across different time horizons. Since the beginning of our engagement, the 
bank has also provided more information on how it assesses clients on environmental, social, and governance 
(ESG) within its loan origination process. We continue to encourage the bank to disclose examples of 
questions in client due diligence, and assessment outcomes broken down on a sector-level.
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Klabin

7

13

Set Scope 3 science-
based target

Klabin, a pulp and paper company, procures wood fibres from third parties as well as its own forests. 
Conscious of the decarbonisation and sequestration opportunities in its value chain, we set an objective in 
2021 for the company to develop a strategy to assess its value chain emissions and maximise high-potential 
carbon sequestering forest stocks, supported by a Scope 3 target validated by the SBTi.29 

We discussed Klabin’s climate strategy and transition plan across two detailed engagements, focusing 
on Scope 3 emissions transparency and the development of an engagement strategy with suppliers and 
customers to facilitate decarbonisation. 

In its 2023 transition plan, Klabin confirmed it had submitted new, 1.5°C-aligned targets to the SBTi in July 
2023, including an absolute Scope 3 target for the first time. The report also expanded Scope 3 disclosures to 
include emissions from processing (category 10) and end-of-life treatment (category 12) of sold products. 

In Q1 2025, the company received SBTi validation for its new reduction targets, covering Scope 1, 2 and 3 
emissions as well as a new net zero by 2050 target, completing our objective.

O
b

je
ct

iv
e 

co
m

p
le

te
d

,  
Q

1 
20

25
 

Veolia

7

9

13

Net zero strategy 2023 marked the start of an intensive engagement between Veolia (a waste, energy and water utility) and 
members of the Net Zero Engagement Initiative (NZEI).30 This culminated with the publication of a joint 
statement in June 2025 that recognised the mutually-beneficial engagement relationship.31

As a member of NZEI, we sent a letter to Veolia in March 2023, seeking confirmation of the management of 
climate-related financial risks and transition planning and asked to discuss the company’s alignment with the 
Paris Agreement. A highly active two-year engagement combining numerous closed group discussion with 
NZEI followed, with meetings at Veolia’s headquarters and email exchanges. The company presented its draft 
strategy to the investor group so feedback could be incorporated prior to finalisation. 

In February 2024, Veolia published its net zero strategy. The final document is a comprehensive plan 
addressing major sources of emissions with key levers for reduction trajectories in addition to disclosures on 
coal exposure in central and eastern Europe and China. These additional elements helped the strategy meet 
all key asks of the investor group. Since publication, the targets have been validated by SBTi and the strategy 
has been assessed by ratings agency Moody’s under its transition plan methodology.
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Nexans

7

13

Climate-related 
investment and 
disclosures

Nexans’ significant carbon footprint exposes it to physical and transition risks related to climate change. 
To help mitigate these risks, we set an objective for the company to develop its strategy and disclosures 
to identify the key sources of GHG emissions, in order to address and disclose financial commitments 
underpinning its decarbonisation strategy.

We have engaged with the company numerous times on its climate strategy. We outlined areas where Nexans 
can provide additional information in its annual report. This included improving transparency around its most 
material Scope 3 GHG emissions and its financial commitments to addressing such emissions. The company 
agreed to consider this feedback.

We were pleased to find that the 2024 capital markets day report included a comprehensive slide deck that 
outlined capital allocation priorities for Nexans’ ‘2028 Ambition’ strategy, including capital expenditure figures 
dedicated to initiatives that would help reduce Scope 3 emissions. This was followed by the company’s 2024 
universal registration document, published in Q1 2025, which incorporated our feedback by explaining the 
significance of GHG emissions related to the Joule effect32 and key initiatives to help reduce these emissions. 
Initiatives such as investments in copper recycling infrastructure, connections with offshore wind power, and its 
research and development budget for low carbon projects were also supported by clear financial commitments.

These additions indicate a more developed strategy to address major sources of GHG emissions, helping the 
company mitigate potential financial risks associated with climate change, which, in turn, should protect and 
improve long-term shareholder value.
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33	 Source: Global Water Bankruptcy report, United Nations University.
34	 Source: Global biodiversity agreement mobilises $200 billion boost for nature, United Nations.
35	 Source: Sustainability Report 2024, Smurfit Westrock.

Targets and indicators in SDG 12 are among the most material 
for our strategy – and for impact from companies. The building 
blocks of SDG 12 – such as efficient and sustainable use of 
resources, sustainable waste management and sound use of 
chemicals – are relevant to companies across industrial value 
chains exposed to primary materials. SDG 12.6 even targets 
corporate sustainability reporting, a driver of engagement 
efforts to ‘surface’ quantified sustainability information. This 
year, we include SDG 6 alongside SDG 12, after increasing our 
number of objectives addressing water-related risks.

Real world context
Supply chain imbalances can cause sharp shocks to 
companies, particularly those involved in manufacturing 
physical goods. In 2025, copper prices reached record highs 
as supply failed to keep up with demand from data centres 

and energy infrastructure. The significant water footprint of 
data centres and drought conditions also contributed to the 
over-withdrawal of water from natural reservoirs leading UN 
scientists to identify “global water bankruptcy” in 2025.33 
The same report showed drought impacts alone cost an 
estimated US$307bn annually.

Meanwhile, nature-related financial risk rose sharply on policy 
agendas. At the UN Biodiversity Conference (COP16), more 
than 140 countries reached a landmark agreement to mobilise 
US$200bn annually by 2030 to halt and reverse biodiversity loss, 
representing a major step up in coordinated global action.34

Our approach
Engagement related to SDG 6 expanded beyond an 
operational focus in 2025, with new objectives aimed at 
assessing water-related risks throughout value chains, 
particularly for activities related to water-intensive data centres. 
Our engagements in support of SDG 12 continue to cover the 
wide range of indicators within the goal; from addressing gaps 
in public disclosures to working with companies on developing 
responsible sourcing and biodiversity strategies. Our 
engagement on circularity-related topics also remains 
significant, working with sectors that show high potential for 
closed-loop strategies such as packaging and homebuilders. 

Progress
Between 2023 and 2024, the portfolio’s reduction in water 
withdrawn or consumed was driven by the efficiency efforts 
of pulp and paper holdings. Sappi and Smurfit WestRock 
attributed improved performance to the implementation 
of efficiency projects across key production sites. Smurfit 
WestRock reported a 5.8% reduction in the average water 
intake of its paper and board mills versus 2023.35 The large 
decrease between 2021 and 2022 was due to the Strategy 
exiting its position in Petrobras.

Recycling, reusing and repurposing waste remains a 
significant focus in our engagements, particularly with the 
packaging sector. We were pleased to see Ball Corporation 
increase the share of operational waste recycled or reused to 
93% in 2024 from 58% in 2023. Other sectors are developing 
circularity solutions, with utilities like EDP SA partnering with 
SOLARCYCLE to recycle solar panels. This contributed to the 
company increasing its recycling rate by 36 percentage points 
between 2023 and 2024.

105 live objectives

7 completed objectives

28 new objectives

75% objectives engaged

49% objectives with progress

The key goals within SDG 6 and SDG 12: 

	A 6.3: Improve water quality by reducing pollution and 
minimising release of hazardous chemicals and materials.

	A 6.4: By 2030, substantially increase water-use efficiency 
across all sectors.

	A 12.2: Achieve the sustainable management and efficient 
use of natural resources. 

	A 12.4: Achieve the environmentally-sound management 
of chemicals and all wastes throughout their life cycle. 

	A 12.5: Substantially reduce waste generation through 
prevention, reduction, recycling and reuse. 

	A 12.6: Encourage companies, especially large and 
transnational companies, to adopt sustainable practices 
and to integrate sustainability information into their 
reporting cycle.

SDG 6 – Clean water and sanitation and
SDG 12 – Responsible consumption 
and production
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Figure 13: Total water withdrawn or consumed (million m3) decreased 
54 million m3 (2.8%) year-on-year
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Figure 14: Operational waste recycling rate rose by 0.1%pt 
year‑on‑year
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Engagement progress
Company Engagement objective Progress update Status

Nemak 

12

Circularity strategy Greater adoption of recycled metals in production helps a company to reduce exposure to financially material 
risks upstream. These include human rights risks and carbon-related costs from the mining sector. It also brings 
savings, with recycled aluminium requiring 95.5% less energy to process.36

To capitalise on these benefits, we set an objective in Q3 2024 for Nemak, an automotive parts maker, to disclose 
regional and global recycling strategies supported by data and engagement with the recycling ecosystem. 

So far, we have had two engagements on the topic of circularity where we shared feedback highlighting the 
opportunity to measure and improve its use of recycled aluminium. The company acknowledged the benefits of 
increasing its percentage of scrap aluminium in production, confirming this was an area of focus.

In Q2 2025, Nemak progressed to milestone 3 after publishing its 2024 annual report which introduced circularity 
targets and initiatives to increase its use of recycled aluminium. Data is also provided on the amounts of recycled 
aluminium used in production, clearly detailing the company’s significant use of recycled materials. 

To complete the objective, we will work with the company on developing its engagement with public and 
private partners to increase the supply of scrap aluminium.
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SIG Group

6

Water management 
disclosure & targets

As a global manufacturer of aseptic packaging, SIG depends on pulp and paper suppliers upstream and 
beverage producers downstream, making responsible water management an important aspect of its 
product lifecycle. We have engaged with SIG since 2020 on circular economy and resource-management 
issues, and after reviewing its disclosures, we identified an opportunity to strengthen water‑related 
reporting.

In a 2022 engagement, SIG confirmed it measures the water efficiency of its filling machines and monitors 
supplier water use. We encouraged the company to report this data and consider a water‑related target, or 
alternatively explain why water risks were not material.

SIG subsequently identified water as a material risk for the first time in its 2023 annual report and announced 
that a water key performance indicator (KPI) was in development. In its 2024 annual report (published in 
2025), SIG introduced a target to reduce the water intensity of its filling machines by 25% by 2025 compared 
with the previous generation. It also disclosed that both operational and supplier water footprints are 
assessed using the WWF Water Risk Filter. Based on this analysis and its low water withdrawal and discharge 
volumes, SIG concluded that water risks are not material. We are satisfied with the improved transparency 
and will now shift engagement priorities to other topics.
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Marks & 
Spencer37 

12

15

Zero deforestation, 
conversion and 
biodiversity loss 
commitments and 
strategy

Marks & Spencer, a UK grocery retailer, has a target for zero deforestation, zero conversion and biodiversity 
loss. In response to this, we set an objective to ensure these commitments were underpinned by stronger 
supply chain traceability and procurement visibility. Engagement began in Q2 2023, focused on improving 
palm oil and soy sourcing practices and related disclosures.

Since then, the company has made strong progress. In 2023/24, the company strengthened its animal feed 
policy, requiring suppliers to implement deforestation and conversion-free soy action plans by 2025. In 
2024/25, it completed a full raw materials risk assessment to refine sourcing priorities. 

The year 2024/2025 also showed notable progress. Segregated Roundtable on Sustainable Palm Oil (RSPO) 
certified palm oil reached 99%, and soy from physically certified deforestation and conversion free supply 
chains rose to 83% from 39% two years prior. Across other value chains, recycled polyester increased to 91%; 
certified leather reached 96%; 99% of cocoa for own brand products came from sustainability schemes; and 
100% of clothing cotton was organic or recycled.38 

Given this momentum, we expect the company to meet its targets and continue advancing traceability 
beyond 2025, hence the completion of this objective.
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36	 International Aluminium Institute.
37	 Marks & Spencer was sold and exited the portfolio during 2025.
38	 Source: Marks & Spencer Group.
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39	 All engagement in relation to the topic of gender equality is subject to careful consideration to ensure that it is aligned to the Strategy’s objectives, as well as 
fiduciary obligations and jurisdictional legal requirements, in particular for US issuers and US clients. Engagement objectives are considered and tailored, as 
appropriate, to the circumstances of each individual company to ensure that that they are aligned to each company’s interests.

40	 ‘Why Diversity Matters Even More’, published by McKinsey in 2023.

SDG 5 – Gender Equality and  
SDG 10 – Reduced Inequality

SDG 5 and SDG 10 indicators focus on eliminating 
discrimination, promoting equal participation, and 
empowering the inclusion of under‑represented groups across 
economic and public life. Companies that actively prevent 
discrimination (SDG 5.1), ensure equal access to leadership 
opportunities for women (SDG 5.5), and support the 
economic advancement and inclusion of marginalised groups 
(SDG 10.1 and 10.2) benefit from broader talent pools, 
improved workforce morale, and reduce the risk of losing 
social licenses to operate where there is direct impact with 
local communities. We also recognise that diverse leadership 
teams are better equipped to drive innovation and enhance 
competitive positioning which, in turn, can lead to 
productivity gains, reduced turnover, lower reputational risks, 
and ultimately improved long‑term financial performance.

Real world context
Questions around hiring practices link directly to multiple 
SDGs. SDG 10 features direct targets and indicators on 
closing inequality gaps and ending discrimination. SDG 5 
focuses specifically on gender equality. In our engagement, 
we focus on how companies can positively impact inequality 
gaps within workforces and management teams; how they 
influence this in supply chains; and how more cognitively-
diverse boards can provide robust oversight with broader 
skillsets and points of view. Companies, through workforces 
comprising hundreds or thousands of employees, directly act 
on social inequalities in the way they recruit, manage, develop 
and retain human capital, even if barriers can often remain at 
the national level. 

Our approach
Our conversations with companies on questions of social 
equality aim to ensure that they not only treat their employees 
fairly but also capitalise on the many opportunities associated 
with having a heterogenous workforce.39 A recent study by 
consultancy McKinsey found that companies that are in the 
top quartile in the heterogeneity of their workforce were 39% 
more likely to achieve financial outperformance.40

Figure 15: The average female representation at the senior levels 
of companies has increased each year since inception 
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Source: Federated Hermes.  
% female managers based on 101 companies.  
% female directors based on 143 companies.  
% female executives based on 144 companies.

36 live objectives

3 completed objectives

6 new objectives

53% objectives engaged

50% objectives with progress
Key goals within SDG 5 and 10: 

	A 5.1: End all forms of discrimination against all women 
and girls everywhere.

	A 5.5: Ensure women’s full and effective participation 
and equal opportunities for leadership at all levels of 
decision-making in political, economic and public life.

	A 10.1: Progressively achieve and sustain income growth 
of the bottom 40% of the population at a rate higher 
than the national average. 

	A 10.2: Empower and promote the social, economic 
and political inclusion of all, irrespective of age, sex, 
disability, race, ethnicity, origin, religion or economic or 
other status.
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41	 Free, Prior, and Informed Consent.
42	 UN’s Declaration on the Rights of Indigenous Peoples.

Engagement progress
Company Engagement objective Progress update Status

Forvia

5.5

Executive team gender 
diversity

When we set this objective in 2022 for automotive parts manufacturer Forvia, gender diversity at board level 
was 40%. However, at executive level it was only 8%, with one woman present. Our objective was for the 
company to increase gender diversity on the executive team to at least 20%. We first raised the issue in a 
meeting with the chair of the board who agreed with our concern. The company had a good programme 
for equalising its hiring practices, including an annual goal for the proportion of women in top 300 positions 
and another target for management and professional (M&P) staff. It was concerned with the pipeline of 
suitable candidates but had initiatives in place to help address this. Another woman joined the executive 
team in 2024 bringing the total to 18% which was slightly short of our expectations. Following the company’s 
merger with Hella, there had been material changes in the executive team as part of the consolidation of 
staff and business units. As of Q2 2025, the company had reached 20%, with three women on its 15-person 
executive team, allowing us to complete this objective.
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Telefónica 

5.5

10

Board diversity Our dialogue on board gender diversity with Spanish telecommunications company, Telefónica, began 
back in 2017, when women accounted for just 18% of the company’s board. An in‑person meeting at 
the company’s Madrid headquarters in 2018 allowed us to discuss the steps being taken to improve 
diversity both at board level and across the wider organisation. Progress remained limited, however. 
We asked the company to develop a credible plan to increase female representation on the supervisory 
board. Our objective for the company was to refresh the board and improve board diversity, particularly 
gender diversity. Over the following years, we met regularly with company representatives and subject 
matter experts to monitor progress. This sustained engagement saw meaningful improvements: female 
board representation rose to 29% in 2019, 33% in 2021, and reached 40% by December 2023. Despite 
board changes in 2025, including the appointment of a new lead independent director, the company has 
successfully maintained 40% female representation for two years, signalling a sustained commitment to 
board diversity. This has allowed us to complete this objective.
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Arcelor 
Mittal

10

16

Human rights policy 
implementation

SDG indicator 10.2 promotes the inclusion of all by ensuring non‑discrimination, meaningful participation, and 
respect for the rights of marginalised groups. As a major steel and mining company with a global footprint, 
Arcelor Mittal has activities with direct impacts on local communities, and Indigenous Peoples, making human 
rights management a material financial, operational, and reputational risk. 

Since 2023, we have engaged the company on its approach to human rights by recommending the inclusion 
of FPIC41 and alignment with UNDRIP42 in its human rights policy. The company’s new human rights policy, 
published in 2024, was an improvement.

In a meeting in late 2024, the company acknowledged the need to improve external benchmark scores and 
showed progress through a newly launched grievance policy and training of 40 grievance officers. Throughout 
2025, we continued encouraging evidence of implementation, asking the company to expand disclosures 
– such as KPIs on grievances and stakeholder engagement – and to strengthen its external engagement 
programme, which it would consider. As of Q3 2025, the company launched a new strategic stakeholder 
engagement procedure with further social related procedures planned for 2026, which we will continue to 
engage on.
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SDG 8 – Decent work

The indicators of SDG 8 aim to deliver decent job creation 
and safe and fairly-compensated working conditions. We 
recognise human capital-related risks both in operations and 
upstream of companies as financially material. For example, 
companies that prioritise health and safety, pay equity and 
invest in their employees stand to benefit from employee 
retention, reduced recruitment costs, reduced litigation and 
reputational damage, and a more secure workforce. 

Real world context
In May 2025, the UK Supreme Court ruled that claims 
against Dyson over alleged forced labour, human trafficking, 
and abusive working conditions at supplier factories in 
Malaysia could proceed in the UK.43 This high profile decision 
brought international attention to the accountability of 
multinational companies for human rights abuses deep within 
their supply chains.

Additionally, 2025 brought more cases of companies who, 
when found to have safety oversight gaps following workplace 
accidents, faced prolonged litigation, brand damage and 
fines.44 This underscores the potential human and financial 
costs of health and safety shortfalls. 

Our approach
The majority of objectives introduced in 2025 aim to mitigate 
human rights risks in supply chains. We execute these 
objectives by working with companies to map supply chains 
to identify areas of high risk and introduce regular, 
independent auditing. To address concerns around health 
and safety, we set objectives for portfolio companies to 
develop strategies that encourage a culture of zero harm and 
introduce consistent safety standards across operations.

Progress
With health and safety prioritised as an engagement topic for 
heavy industries, we were pleased to see the reduction in the 
portfolio’s lost time injury frequency rate (LTIFR)45 by 0.15, with 
notable improvements from oil and gas producer EQT Corp 
and automotive parts manufacturer Schaeffler. EQT credited 
the automation of functions across its drilling and hydraulic 
fracturing operations with improving its safety,46 while 
Schaeffler’s integration of a health and safety target tied to 
executive compensation in 2018 incentivised a strong culture 
of safety.47

A common theme between Graphic Packaging and Grifols, 
who led the portfolio in reducing employee turnover rate, was 
investment in creating inclusive work environments through 
employee engagement, training programmes and employee 
resource groups (ERGs).

43	 Source: Dyson Forced Labour Case Proceeds to Trial: Key Lessons on Compliance in Global Supply Chains, K&L Gates LLP.
44	 The largest OSHA fine issued in 2025 was $1.2m to Sound Construction Inc. for repeated hazards that were previously flagged, National Association of 

Safety Professionals.
45	 Lost Time Injury Frequency Rate.
46	 Source: 2024 ESG Report, EQT Corp.
47	 Source: Annual Report 2024, Schaeffler.

39 live objectives

1 completed objectives

11 new objectives

66% objectives engaged

49% objectives with progress
Key goals within SDG 8: 

	A 8.3: Promote development-oriented policies that 
support productive activities, decent job creation, 
entrepreneurship, creativity and innovation, and 
encourage the formalisation and growth of micro-, small 
and medium-sized enterprises, including through access 
to financial services.

	A 8.7: Take immediate and effective measures to eradicate 
forced labour, end modern slavery and human trafficking 
and secure the prohibition and elimination of the worst 
forms of child labour, including recruitment and use of 
child soldiers

	A 8.8: Protect labour rights and promote safe and secure 
working environments for all workers, including migrant 
workers, in particular women migrants, and those in 
precarious employment.

	A 8.10: Strengthen the capacity of domestic financial 
institutions to encourage and expand access to banking, 
insurance and financial services for all.
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47	 Netflix was sold and exited the portfolio during 2025, however, the engagement continued after this point.

Figure 16: Lost Time Injury Frequency Rate (LTIFR) fell 0.15 
year‑on‑year 
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Figure 17: Voluntary turnover decreased 1.1 percentage points 
year‑on-year
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Engagement progress
Company Engagement objective Progress update Status

Nokia

8

Reduce the number of 
fatalities

We initiated a new engagement objective with Nokia (telecommunications equipment producer) on safety 
in 2025. In 2014, it recorded eight subcontractor fatalities, which we view as a serious weakness in its supply 
chain oversight. Our objective is for the company to significantly improve its performance. A company’s 
safety performance is a marker of operational excellence. If workers are being injured, this is often a sign of 
poor training, culture, a lack of oversight and inadequate investment in human capital. In addition, workers 
(including contractors and subcontractors) have the right to a safe working environment where all reasonable 
measures have been taken to mitigate dangers. We discussed this issue with the company three times in 
2025. So far, it has provided a comprehensive overview of its safety programme. It is important to note its 
data includes all fatalities which occurred due to Nokia’s activities, including subcontractors and members of 
the public. Very few companies provide this level of detail. We will continue to engage on this topic until the 
fatality rate has reduced.
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Fresenius 
Medical 
Care

1

8

10

Living wages and decent 
employment

In 2023, we observed a rise in voluntary employee turnover at Fresenius Medical Care (a provider of dialysis 
treatment). It is our view that introducing living wage accreditation and fair pay policies, particularly in the US 
where it receives 70% of its revenues, will contribute towards improved retention and reduce related costs.

In late 2023, we set an objective for the company to adopt these policies and shared our concern, noting 
that guaranteeing a living wage could help position Fresenius Medical Care as an employer of choice. The 
company acknowledged this and said it would consider our feedback along with other initiatives already 
underway, including reducing reliance on temporary contracts and improving training.

In 2025, the company published its 2024 sustainability statement and reported a second consecutive annual 
decline in voluntary turnover, supported by full transparency on the percentage of employees receiving 
a living wage. 99.96% of employees were paid a living wage based on benchmark data from the Wage-
Indicator Foundation. The company also confirmed that living wages are considered when designing 
employee compensation packages. This additional transparency brought the company in line with our 
expectations, completing this objective.
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Netflix

5

8

Pay gap reporting In our view, a well-structured and calibrated pay strategy may support talent attraction and retention, enabling 
conditions for innovation and converting talent stability into R&D productivity and IP creation.

We raised the importance of robust pay gap analysis in a meeting with the company in March 2023, noting 
our preference for disclosure of both adjusted and unadjusted figures. The company acknowledged this and 
confirmed its intention to expand disclosure in the future.  The company’s sustainability report, published in 
2024, included new data on global and local pay gap analysis for its workforce composition in line with all 
applicable laws and regulations. The data indicated strong pay parity across these demographics. However, 
we noted the company had only published adjusted data. 

In 2025, the company published its 2024 sustainability report, including both adjusted and unadjusted pay 
gap data for its global workforce in line with UK-style pay gap reporting and for its US workforce in line with 
applicable local laws and regulations, including California’s Equal Pay Act.
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Our spotlight feature falls outside 
of our top SDGs in terms of 
engagement figures but is 
no less important: 

SDG 3 Good Health and Well-Being. It is an 
SDG which drives much of our engagement 
with healthcare companies and one that is 
extremely topical for investors in the face of 
developments in 2025: rising healthcare costs, 
policy shifts, and growing health insurance 
premiums.

When engaging with healthcare companies on health and 
well-being, our focus has primarily been on access and 
affordability. But we also prioritise the well-being of their own 
workforce. The main indicators used are:

	A SDG 3.4: By 2030, reduce by one third premature mortality 
from non-communicable diseases through prevention and 
treatment and promote mental health and well-being.

	A SDG 3.8: Achieve universal health coverage, including 
financial risk protection, access to quality essential health-
care services and access to safe, effective, quality and 
affordable essential medicines and vaccines for all.

Case study: Fresenius Medical Care 

Background
Fresenius Medical Care engages in the provision of products 
and services for patients with chronic kidney failure. This is 
achieved predominantly through its care delivery segment 
which provides dialysis services and accounted for 78% of 
revenues in 2024. It also develops and manufactures a 
variety of health care products, including dialysis-related and 
non-dialysis products. 

Theory of change
We recognise that access and affordability of healthcare 
products and services is fundamental in many ways. First, it 
reduces operational risk for healthcare companies whose 
business performance greatly depends on patient access. 
It also alleviates the pressures of rising costs that causes 
patients to delay or forgo essential care. In turn, it can enable 
wider positive societal outcomes and reduce the risk of 
worsening long term system costs, highlighting the interlink 
between SDG 3 with other goals; namely SDG 1 on ending 
poverty and SDG 10 on reducing inequalities. 

Dialysis treatment is a necessary but expensive solution to 
kidney disease. While people with adequate insurance 
coverage or protected by national healthcare schemes can 
manage the cost, financially vulnerable people can struggle to 
afford it. An issue the company – and wider healthcare system 
particularly in the US – can address, is the incentive for 
companies to charge patients not protected by national 
healthcare schemes excessive fees, untethered from the true 
cost of care.

Better mental health across the 
workforce can result in improved 
productivity, lower absenteeism and 
staff turnover, all of which are positive 
for revenue and costs.

Spotlight: An underappreciated SDG
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At the same time, we recognise that employees in the 
healthcare industry face particularly stressful scenarios and are 
often required to work long hours. The UN has defined mental 
health as a priority for global development. It is therefore 
important for employers to look after the wellbeing of their 
employees with mental health initiatives that offer necessary 
support. Better mental health across the workforce can result 
in improved productivity, lower absenteeism and staff 
turnover, all of which are positive for revenue and costs. 
We have an objective for the company to develop and 
implement a mental health strategy, which contributes to SDG 
3 but also SDG 8 on decent work and economic growth.

Engagement 
In early 2025, we attended an investor roadshow meeting with 
the chief executive and head of investor relations and took the 
opportunity to ask the company about its policy advocacy 
efforts. We cited the headline risk for healthcare providers 
from insurers shifting the financial burden onto patients. 
The company agreed that it was a risk to consider and 
something that it is communicating to the US government 
through its associations such as the American Kidney 
Foundation. We highlighted the incentive for healthcare 
companies to charge patients without insurance coverage 
excessive amounts and asked how Fresenius Medical Care 
controls for this. The company is trying to shift the industry to 
more cost-effective treatments with a lower mortality rate 
through its recent introduction of Haemodialysis Filtration 
(HDF) devices to the US market, which is an ongoing 
conversation with the current administration.

We had a separate meeting with the company to further 
discuss the topic of access and affordability. We asked why 
the number of home-based dialysis treatments has remained 
steady despite the treatment costing less to perform given 
the lack of facility fee and staff required. The company shared 
a number of barriers to increasing this treatment: treatment at 
clinics is suitable for older, less-independent patients; 
additional training is required for its staff to deliver this type of 
care; and space is required for treatment at home which not 
all patients have. The company is looking at ways to address 
these barriers to achieve its 2027 goal of 25% of treatments 
being home dialysis.

We discussed cost controls with the company again, noting 
headline risk related to the excessive costs received by 
uninsured patients in the past, and asked if patients receive 
financial assistance to receive cost-effective solutions. We were 
pleased to learn the company has social workers at clinics for 
the financially vulnerable and pays a third party to educate 
patients about receiving coverage ahead of treatment.

The discussion ended on the topic of mental health. 
We highlighted that it did not feature in the company’s annual 
sustainability report, and asked whether the company had any 
initiatives in place designed to support employees’ mental 
health. The company acknowledged our concerns and said 
that mental health policies were in place at a local level and 
that it was planning to deliver on a centralised approach. 
We will continue to work with the company on the 
implementation of a global strategy, ensuring that a 
consistent standard of care is provided across the business.

The above does not represent all of the securities held in the portfolio and it should not be assumed that the above 
securities were or will be profitable. This information does not constitute a solicitation or offer to any person to buy  
or sell any related securities or financial instruments.
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Appendix: GIPs performance data

Schedule of Rates of Return and Statistics
Composite:	 Federated Hermes SDG Engagement High Yield Credit Hedged to USD

Index:		  ICE BofA Global High Yield Constrained (USD Hdgd)

Periods ending:	 31 December 2025

Returns (%)

Composite Gross Return Benchmark Composite Net Return 

Q4 25 1.71 1.27 1.56

1 Year 9.19 8.45 8.52

3 Years (Annlzd) 9.49 10.20 8.79

5 Years (Annlzd) 4.08 4.09 3.42

Oct-19 – Dec-25 (Annlzd)^^ 5.19 4.78 4.51

Annual Returns (%)

Year Composite 
Gross 

Return

Composite 
Net 

Return

Benchmark 
Return

*Composite 
3-Yr St Dev

*Benchmark 
3-Yr St Dev

No of 
Portfolios

**Dispersion Composite 
Assets 

(Million)

Firm 
Assets 

(billion)

2019 4.04 3.87 2.90 N/A N/A <5 N/A 276.3 40.2

2020 7.94 7.23 6.48 N/A N/A <5 N/A 680.6 585.7

2021 2.87 2.20 3.04 N/A N/A <5 N/A 1,855.3 634.2

2022 (9.51) (10.10) (11.38) 12.00 11.19 <5 N/A 918.0 627.4

2023 11.24 10.52 12.97 8.63 7.81 <5 N/A 1,369.8 720.0

2024 8.06 7.35 9.24 8.73 7.91 <5 N/A 1,246.5 792.2

2025 9.19 8.52 8.45 4.53 4.17 <5 N/A 1,167.10 860.5

^^Represents composite inception period. See below for additional notes to the schedule of rates of return and statistics.

*Represents the 3-year annualized standard deviation for both the gross composite and the index returns. Statistic is used to measure the volatility of composite returns.

**Standard deviation is calculated using gross returns. Standard deviation is not applicable (N/A) for any period if fewer than five accounts are in the composite for that 
period. 

The composite includes all discretionary portfolios following the SDG Engagement Global High Yield Credit Hedged to USD strategy run by the Federated Hermes 
Global Credit team (London Office) and has an inception date of 1 October 2019. The objective of the strategy is to exceed the return of the benchmark over a rolling 
five-year period whilst delivering positive societal impact aligned to the United Nations Sustainable Development Goals (“UN SDGs”). The strategy may invest in a 
broad range of assets, either directly or through the use of derivatives, (including, but not limited to, equities, equity-related securities, Eligible CIS and/or financial 
indices, futures, options, swaps, debt, fx and money markets). The strategy through its investments in FDIs may be leveraged. The composite’s benchmark is the ICE 
BofA Global High Yield Constrained Hedged to USD Index, which is designed to measure the debt market performance of global high yield debt. The benchmark 
contains primarily USD and EUR issues. The Index is rebalanced on the last calendar day of the month and the return is calculated on a total return basis. This composite 
was created in November 2019. Performance shown for 2019 is for a partial period starting 1 October 2019. Federated Hermes claims compliance with the Global 
Investment Performance Standards (“GIPS®”) and has prepared and presented this report in compliance with the GIPS® standards. Federated Hermes has been 
independently verified for the period of January 1, 1992, through September 30, 2025. The verification report is available upon request. A firm that claims compliance 
with the GIPS® standards must establish policies and procedures for complying with all the applicable requirements of the GIPS® standards. Verification provides 
assurance on whether the firm’s policies and procedures related to composite and pooled fund maintenance, as well as the calculation, presentation, and distribution of 
performance, have been designed in compliance with the GIPS® standards and have been implemented on a firm-wide basis. Verification does not provide assurance 
on the accuracy of any specific performance report. Since inception, the management fee schedule for this strategy was 0.65% per annum. As of 1 March 2025, the 
management fee schedule for this strategy is 0.60% per annum. Gross of fees returns have been calculated gross of management/custodial fees and net of reclaimable 
withholding taxes, but after all trading commissions. 

Federated Hermes is a global, independent, multi-strategy investment management firm. For GIPS® purposes, Federated Hermes is defined to include the assets 
of registered investment companies that are advised or sub-advised by the various Federated Hermes advisory companies. Effective September 30, 2020, for GIPS® 
purposes the name of the firm was officially changed to Federated Hermes.  Firm assets on this report exclude assets affiliated with Hermes GPE and the advisory-
only, model-based assets that may be included in other reports providing total firm assets. Interest income and dividends are recognized on an accrual basis.  Returns 
include the reinvestment of all income. All market values and performance information are valued in USD unless currency is denoted in composite description. Annual 
composite dispersion is measured and presented using the asset weighted standard deviation of the gross returns of all of the portfolios included in the composite 
over the entire year. See the composite description language for a discussion on appropriate fees currently applied to calculate composite performance. Net composite 
results are based off model fees using the stated fee schedule.  In addition, further fee information can be obtained from the firm’s respective Forms ADV Part 2 
Brochure Item 5. Additional information regarding the policies for valuing investments, calculating performance, and preparing GIPS® reports, as well as a complete 
list and description of the firm’s composites and pooled funds is available upon request. Past performance is not indicative of future results. GIPS® is a registered 
trademark of CFA Institute.  CFA Institute does not endorse or promote this organization, nor does it warrant the accuracy or quality of the content contained herein. 
See disclosures on the Schedule of Rates of Return and Statistics Reports for additional information.
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The value of investments and income from them may go down as well as up, and you may not get back the original 
amount invested. Any investments overseas may be affected by currency exchange rates. Past performance is not 
a reliable indicator of future results and targets are not guaranteed.

Where the strategy/fund invests in debt instruments (such as bonds) there is a risk that the entity who issues the contract will not 
be able to repay the debt or to pay the interest on the debt. If this happens then the value of the strategy may vary sharply and 
may result in loss. The strategy/fund makes extensive use of Financial Derivative Instruments (FDIs), the value of which depends 
on the performance of an underlying asset. Small changes in the price of that asset may cause larger changes in the value of the 
FDIs, increasing either potential gain or loss.

For professional investors only. This is a marketing communication. It does not constitute a solicitation or offer to any person to buy or 
sell any related securities, financial instruments or financial products. No action should be taken or omitted to be taken based on this 
document. Tax treatment depends on personal circumstances and may change. This document is not advice on legal, taxation or 
investment matters so investors must rely on their own examination of such matters or seek advice. Before making any investment (new or 
continuous), please consult a professional and/or investment adviser as to its suitability. Any opinions expressed may change. All figures, 
unless otherwise indicated, are sourced from Federated Hermes. Whilst Federated Hermes has attempted to ensure the accuracy of the 
data it is reporting, it makes no representations or warranties, expressed or implied, as to the accuracy or completeness of the information 
reported. The data contained in this document is for informational purposes only, and should not be relied upon to make investment 
decisions. Federated Hermes shall not be liable for any loss or damage resulting from the use of any information contained on these pages. 
All performance includes reinvestment of dividends and other earnings. Please consider all strategy characteristics when investing and not 
just ESG characteristics. 

Federated Hermes refers to Federated Hermes Limited (“Federated Hermes”). The main entities operating under Federated Hermes are: 
Hermes Investment Management Limited (“HIML”); Hermes Fund Managers Ireland Limited (“HFMIL”); Hermes Real Estate Investment 
Management Limited (“HREIML”); MEPC Limited (“MEPC”); Hermes Equity Ownership Services Limited (“EOS”); Hermes Stewardship 
North America Inc. (“HSNA”); Hermes GPE LLP (“Hermes GPE”); Hermes GPE (USA) Inc. (“Hermes GPE USA”);  Hermes GPE (Singapore) 
Pte. Ltd (“HGPE Singapore”); Federated Investors Australia Services Pty Ltd. (“FIAS”); Federated Hermes Japan Ltd (“FHJL”); Federated 
Hermes (UK) LLP (“FHUK”) and Rivington Energy (Management) Limited (“REML”). FHL is the majority shareholder in REML. FHUK, HIML, 
and Hermes GPE are each authorised and regulated by the Financial Conduct Authority. HIML carry out regulated activities associated with 
HREIML. FHUK, HIML, Hermes GPE and Hermes GPE USA are each a registered investment adviser with the United States Securities and 
Exchange Commission (“SEC”) and and HFMIL are each an exempt reporting adviser. HGPE Singapore is regulated by the Monetary 
Authority of Singapore. FHJL is regulated by Japan Financial Services Agency. FIAS holds an Australian Financial Services Licence. HFMIL is 
authorised and regulated by the Central Bank of Ireland. REML, HREIML, MEPC, EOS and HSNA are unregulated and do not engage in 
regulated activity. 

In the European Economic Area (“EAA”) this document is distributed by HFMIL. Contracts with potential investors based in the EEA for a 
segregated account will be contracted with HFMIL. 

HIML is the distributor of strategies managed by Federated Hermes Inc (“FHI”) and its US-based subsidiaries outside of the Americas. 

Issued and approved by Hermes Investment Management Limited which is authorised and regulated by the Financial Conduct Authority. 
Registered address: Sixth Floor, 150 Cheapside, London EC2V 6ET. Telephone calls may be recorded for training and monitoring purposes. 
Potential investors in the United Kingdom are advised that compensation may not be available under the United Kingdom Financial 
Services Compensation Scheme. 

In Argentina: These materials and the information contained herein does not constitute and is not intended to constitute an offer and 
accordingly should not be construed as such. The products or services referenced in these materials may not be licensed in all jurisdictions, 
and unless otherwise indicated, no regulator or government authority has reviewed these materials, or the merits of the products and 
services referenced herein. These materials and the information contained herein has been made available in accordance with the 
restrictions and/or limitations implemented by any applicable laws and regulations. These materials are directed at and intended for 
institutional investors (as such term is defined in each jurisdiction in which these materials are being marketed). These materials are 
provided on a confidential basis for informational purposes only and may not be reproduced in any form. Before acting on any information 
in these materials, prospective investors should inform themselves of and observe all applicable laws, rules and regulations of any relevant 
jurisdictions and obtain independent advice if required. These materials are for the use of the named addressee only and should not be 
given, forwarded or shown to any other person (other than employees, agents or consultants in connection with the addressee’s 
consideration thereof). 

In Australia: This Strategy Document relates to potential offer of financial products or investment opportunities in Australia (Investment 
opportunities). Both Hermes Investment Management Ltd (HIML) and Federated Investors Australia Services Ltd. ACN 161 230 637 (FIAS) 
are the distributors of the Investment opportunities. HIML does not hold an Australian financial services licence (AFS licence) under the 
Corporations Act 2001 (Cth) (“Corporations Act”). HIML operates under the relevant class order relief from the Australian Securities and 
Investments Commission (ASIC) while FIAS holds an AFS licence (Licence Number – 433831). 

The offer of Investment opportunities only made in circumstances under which no disclosure is required under Chapter 6D and Part 7.9 of 
the Corporations Act.  Nothing in this Strategy Document is, or purports to be, an offer to a person to whom disclosure would be required 
under Chapter 6D or Part 7.9 of the Corporations Act. 

This Strategy Document is not a disclosure document under Chapter 6D of the Corporations Act or a product disclosure statement for the 
purposes of Part 7.9 of the Corporations Act.  This Strategy Document has not been and will not be lodged with ASIC and does not contain 
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all the information that a disclosure document or a product disclosure statement is required to contain.  The distribution of this Strategy 
Document in Australia has not been authorised by ASIC or any other regulatory authority in Australia.  In addition, the Fund is not a 
registered managed investment scheme, as defined in the Corporations Act. 

This Strategy Document is provided for general information purposes only and is not intended to constitute, and does not constitute, the 
provision of any financial product advice or recommendation and must not be relied upon as such.  This Strategy Document is not intended 
to influence a person in making a decision in relation to a particular financial product or class of financial products, or an interest in a 
particular financial product or class of financial products.  

This Strategy Document has been prepared without taking account of your objectives, financial situation or needs and you should obtain 
independent professional financial advice that considers your circumstances before making any financial or investment decisions. 

In Bahrain: This document has not been approved by the Central Bank of Bahrain which takes no responsibility for its contents. No offer to 
the public to purchase the strategies will be made in the Kingdom of Bahrain and this document is intended to be read by the addressee 
only and must not be passed to, issued to, or shown to the public generally. 

In Brazil: The strategies may not be offered or sold to the public in Brazil. Accordingly, the strategies have not been nor will be registered 
with the Brazilian Securities Commission – CVM nor have they been submitted to the foregoing agency for approval. Documents relating to 
the strategies, as well as the information contained therein, may not be supplied to the public in Brazil, as the offering of strategies is not a 
public offering of securities in Brazil, nor used in connection with any offer for subscription or sale of securities to the public in Brazil. 

In Brunei: This document is intended for distribution only to specific classes of investors as specified in the Order and must not, therefore, 
be delivered to, or relied on by, a retail client. The Autoriti Monetari Brunei Darussalam is not responsible for reviewing any documents in 
connection with these strategies. Prospective purchasers of the strategy should conduct their own due diligence.  

In Chile: Federated Hermes is not registered or licensed in Chile to provide managed account services and is not subject to the supervision 
of the Comisión para el Mercado Financiero of Chile (“CMF”). The managed account services may not be publicly offered or sold in Chile. 

In China: This document does not constitute a public offer of the strategies in the People’s Republic of China (the “PRC”). The strategies 
are not being offered or sold directly or indirectly in the PRC to or for the benefit of, legal or natural persons of the PRC. Further, no legal or 
natural persons of the PRC may directly or indirectly purchase any of the strategies or any beneficial interest therein without obtaining all 
prior PRC’s governmental approvals that are required, whether statutorily or otherwise. Persons who come into possession of this document 
are required by the issuer and its representatives to observe these restrictions. 

In Colombia: This document does not have the purpose or the effect of initiating, directly or indirectly, the purchase of a product or the 
rendering of a service by Federated Hermes (“investment adviser”) to Colombian residents. The investment adviser´s products and/or 
services may not be promoted or marketed in Colombia or to Colombian residents unless such promotion and marketing is made in 
compliance with decree 2555 of 2010 and other applicable rules and regulations related to the promotion of foreign financial and/or 
securities related products or services in Colombia. The investment adviser has not received authorisation of licensing from the Financial 
Superintendency of Colombia or any other governmental authority in Colombia to market or sell its financial products or services in 
Colombia. By receiving this document, each recipient resident in Colombia acknowledges and agrees that such recipient has contacted the 
investment adviser at its own initiative and not as a result of any promotion or publicity by the investment adviser or any of its 
representatives. Colombian residents acknowledge and represent that (1) the receipt of this presentation does not constitute a solicitation 
from the investment adviser for its financial products and/or services, and (2) they are not receiving from the investment adviser any direct 
or indirect promotion or marketing of financial products and/or services. 

In Hong Kong: The contents of this document have not been reviewed by any regulatory authority in Hong Kong. You are advised to exercise 
caution in relation to the offer. If you are in any doubt about any of the contents of this document, you should obtain independent professional 
advice. The strategies are not authorised under Section 104 of the Securities and Futures Ordinance of Hong Kong by the Securities and 
Futures Commission of Hong Kong. Accordingly, the distribution of this document, and the placement of interests in Hong Kong, is restricted. 
This document may only be distributed, circulated or issued to persons who are professional investors under the Securities and Futures 
Ordinance and any rules made under that Ordinance or as otherwise permitted by the Securities and Futures Ordinance. 

In Israel: This document has not been approved by the Israel Securities Authority and will only be distributed to Israeli residents in a 
manner that will not constitute “an offer to the public” under sections 15 and 15a of the Israel Securities Law, 5728-1968 (“the Securities 
Law”) or section 25 of the Joint Investment Trusts Law, 5754-1994 (“the Joint Investment Trusts Law “), as applicable. The strategies are 
being offered to a limited number of investors (35 investors or fewer during any given 12 month period) and/or those categories of 
investors listed in the First Addendum (“the Addendum”) to the Securities Law, (“Sophisticated Investors”) namely joint investment funds 
or mutual trust funds, provident funds, insurance companies, banking corporations (purchasing strategies for themselves or for clients who 
are Sophisticated Investors), portfolio managers (purchasing strategies for themselves or for clients who are Sophisticated Investors), 
investment advisors or investment marketers (purchasing strategies for themselves), members of the Tel-Aviv Stock Exchange (purchasing 
strategies for themselves or for clients who are Sophisticated Investors), underwriters (purchasing strategies for themselves), venture capital 
funds engaging mainly in the capital market, an entity which is wholly-owned by Sophisticated Investors, corporations, (other than formed 
for the specific purpose of an acquisition pursuant to an offer),with a shareholder’s equity in excess of NIS 50 million, and individuals in 
respect of whom the terms of item 9 in the Schedule to the Investment Advice Law hold true investing for their own account, each as 
defined in the said Addendum, as amended from time to time, and who in each case have provided written confirmation that they qualify 
as Sophisticated Investors, and that they are aware of the consequences of such designation and agree thereto; in all cases under 
circumstances that will fall within the private placement or other exemptions of the Joint Investment Trusts Law, the Securities Law and any 
applicable guidelines, pronouncements or rulings issued from time to time by the Israel Securities Authority. This document may not be 
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reproduced or used for any other purpose, nor be furnished to any other person other than those to whom copies have been sent. Any 
offeree who purchases strategies is purchasing such strategies for its own benefit and account and not with the aim or intention of 
distributing or offering such strategies to other parties (other than, in the case of an offeree which is a Sophisticated Investor by virtue of it 
being a banking corporation, portfolio manager or member of the Tel-Aviv Stock Exchange, as defined in the Addendum, where such 
offeree is purchasing strategies for another party which is a Sophisticated Investor). Nothing in this document should be considered 
investment advice or investment marketing as defined in the Regulation of Investment Counselling, Investment Marketing and Portfolio 
Management Law, 5755-1995. Investors are encouraged to seek competent investment counselling from a locally licensed investment 
counsel prior to making the investment. As a prerequisite to the receipt of a copy of this document a recipient may be required by the 
Issuer to provide confirmation that it is a Sophisticated Investor purchasing strategies for its own account or, where applicable, for other 
Sophisticated Investors. This document does not constitute an offer to sell or solicitation of an offer to buy any securities other than the 
strategies offered hereby, nor does it constitute an offer to sell to or solicitation of an offer to buy from any person or persons in any state 
or other jurisdiction in which such offer or solicitation would be unlawful, or in which the person making such offer or solicitation is not 
qualified to do so, or to a person or persons to whom it is unlawful to make such offer or solicitation. 

In Japan: This document is based upon information which we consider reliable, but we do not represent that it is accurate or complete, 
and it should not be relied upon as such. Federated Hermes does not provide accounting, tax or legal advice; such matters should be 
discussed with your advisors and/or counsel. No part of this document may be (i) copied, photocopied or duplicated in any form by any 
means or (ii) redistributed without our prior written consent. The person to whom this document is addressed is the only person to whom it 
is made, it is not permitted to be disclosed to any person other than the addressee and the use of this document by any person other than 
the addressee is not authorised in any way. 

 本資料は信頼できると思われる情報に基づいて作成されていますが、当社はその正確性、完全性に関する責任 を負いません。ご利用に

際しては、ご自身の判断にてお願いします。Federated Hermesは会計、税務、法務 上の具体的なアドバイスを提供致しません。そのよ

うな事項については、本資料の受領者独自に選任されたア ドバイザーないし顧問弁護士とご検討頂くようお願いします。本資料の一部又

は全部を、(Ⅰ)複写、写真複写、 あるいはその他いかなる手段において複製すること、(Ⅱ)当社の書面による許可なく再配布することを

禁じま す。本資料は、名宛人に対してのみ作成されたものであり、名宛人以外の者に開示されることは許容されてお らず、名宛人以外

が本資料を利用することはいかなる意味においても認められません。 

For Professional Investors / 特定投資家の方 

Federated Hermes Japan Ltd is registered as a Financial Instruments Business Operator in Japan (Registration Number: Director General of 
the Kanto Local Finance Bureau (Kinsho) No. 3327),and conducting the Investment Advisory and Agency Business as defined in Article 28 
(3) of the Financial Instruments and Exchange Act (FIEA). Federated Hermes Japan Ltd is acting as agent or intermediary for the conclusion 
of investment advisory contracts or discretionary investment contracts between affiliated companies within the Federated Hermes group 
and Japanese licensed discretionary investment managers, trust banks and other Japanese financial institutions. Federated Hermes Japan 
Ltd is a member of Japan Investment Advisers Association (JIAA). Reference to Federated Hermes in this material is not limited to 
Federated Hermes Japan Ltd, but includes group affiliates. 

Federated Hermes Japan株式会社は、日本において金融商品取引業の登録（登録番号：関東財務局長（金 商）第3327号）を受け、金融

商品取引法第28条第3項第2号に規定する代理業を行っております。Federated Hermes Japan株式会社は、Federated Hermesグループに

属する関係会社と日本において登録された投資 運用業者、信託銀行およびその他金融機関の間で締結される投資顧問契約又は投資一任契

約の締結の代理また は媒介を行っております。Federated Hermes Japan株式会社は、日本投資顧問業協会の会員です。本資料 における

Federated Hermesへの言及は、Federated Hermes Japan株式会社に限定されるものではなく、 グループ関連会社も含みます。 

For Non-Professional Investors/ 一般投資家の方 

This document has been prepared specifically for your information by Federated Hermes Japan Ltd. We are not soliciting any action based 
upon this document nor are we making any recommendation to any sale or purchase of securities or to enter into any financial transaction. 
Federated Hermes is not offering to provide any services to recipients of this document. Any transactions or structures indicated herein 
does not constitute an offer by Federated Hermes. Federated Hermes Japan Ltd is registered as a Financial Instruments Business Operator 
in Japan (Registration Number: Director General of the Kanto Local Finance Bureau (Kinsho) No. 3327) and conducting the Agency 
Business as defined in Article 28 (3) (ii) of the Financial Instruments and Exchange Act of Japan (FIEA). Federated Hermes Japan Ltd is a 
member of Japan Investment Advisers Association (JIAA). 

本資料は、情報の提供を目的としてFederated Hermes Japan株式会社により作成されたものであり、本資 料による何らかの行動を勧誘

するものではありません。本資料は、何らかの有価証券又は金融取引を勧めるも のではなく、本資料の受領者に対してFederated 
Hermesが何らかのサービスを提供することを申し出ている ものではありません。Federated Hermesは本資料内の取引又はストラクチャ

ーの勧誘を行うものではござい ません。 Federated Hermes Japan株式会社は、日本において金融商品取引業の登録（登録番号：関東財

務局長（金 商）第3327号）を受け、金融商品取引法第28条第3項第2号に規定する代理業を行っております。Federated Hermes Japan株
式会社は、日本投資顧問業協会の会員です。 

In Kuwait: This document is not for general circulation to the public in Kuwait. The strategies have not been licensed for offering in Kuwait 
by the Kuwait Capital Markets Authority or any other relevant Kuwaiti government agency. The offering of the strategies in Kuwait on the 
basis of a private placement or public offering is, therefore, restricted in accordance with Law No. 7 of 2010 and the bylaws thereto (as 
amended). No private or public offering of the strategies is being made in Kuwait, and no agreement relating to the sale of the strategies 
will be concluded in Kuwait. No marketing or solicitation or inducement activities are being used to offer or market the strategies in Kuwait. 

In The Sultanate of Oman: The information contained in this document neither constitutes a public offer of securities in the Sultanate of 
Oman as contemplated by the Commercial Companies Law of Oman (Royal Decree 4/74) or the Capital Market Law of Oman (Royal Decree 
80/98), nor does it constitute an offer to sell, or the solicitation of any offer to buy Non-Omani securities in the Sultanate of Oman as 
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contemplated by Article 139 of the Executive Regulations to the Capital Market Law (issued by Decision No.1/2009). Additionally, this 
document is not intended to lead to the conclusion of any contract of whatsoever nature within the territory of the Sultanate of Oman. 

In Peru: All content in this presentation is for information or general use only. The information contained in this presentation is referential 
and may not be construed as an offer, invitation or recommendation, nor should be taken as a basis to take (or stop taking) any decision. 
This presentation has been prepared on the basis of public information that is subject to change. This information may not be construed as 
services provided by Federated Hermes, Inc. within Peru without having the corresponding banking or similar license according to the 
applicable regulation. 

In Saudi Arabia: The document is provided at your request. This document is only available to (i) Authorised Persons, (ii) Exempt Persons 
or (iii) institutions. The strategy is not registered in Saudi Arabia 

In South Africa: This document is not intended and does not constitute an offer, invitation, or solicitation by any person to members of the 
public to invest. This document is not an offer in terms of Chapter 4 of the Companies Act, 2008. Accordingly this document does not, nor 
is it intended to, constitute a prospectus prepared and registered under the Companies Act. 

In South Korea: Hermes Investment Management Limited is not making any representation with respect to the eligibility of any recipients 
of this document to acquire the strategies therein under the laws of Korea, including but without limitation the Foreign Exchange 
Transaction Act and Regulations thereunder. The strategies have not been registered under the Financial Investment Services and Capital 
Markets Act of Korea, and none of the strategies may be offered, sold or delivered, or offered or sold to any person for re-offering or 
resale, directly or indirectly, in Korea or to any resident of Korea except pursuant to applicable laws and regulations of Korea. 

In Spain: This document is issued by Hermes Fund Managers Ireland Limited, Branch in Spain, with Fiscal Identity Number W0074815B, 
registered in the Mercantile Registry of Madrid, – Volume 40448, Book 0, Sheet 16, Section 8, Page M-718259, first registration, with 
domicile at Paseo de la Castellana 18, 5º planta, 28046 Madrid – Spain, and registered in the Comisión Nacional del Mercado de Valores 
with official registration number 36. 

In Thailand: The document has not been approved by the Securities and Exchange Commission which takes no responsibility for its 
contents. No offer to the public to purchase the strategies will be made in Thailand and this document is intended to be read by the 
addressee only and must not be passed to, issued to, or shown to the public generally. 

In United Arab Emirates (Excluding Dubai International Financial Centre and Abu Dhabi Global Market): This document, and the 
information contained herein, does not constitute, and is not intended to constitute, a public offer of securities in the United Arab Emirates 
and accordingly should not be construed as such. The strategies are only being offered to a limited number of sophisticated investors in 
the UAE who (a) are willing and able to conduct an independent investigation of the risks involved in an investment in such strategies, and 
(b) upon their specific request. The strategies have not been approved by or licensed or registered with the UAE Central Bank, the 
Securities and Commodities Authority or any other relevant licensing authorities or governmental agencies in the UAE. The document is for 
the use of the named addressee only and should not be given or shown to any other person (other than employees, agents or consultants 
in connection with the addressee’s consideration thereof). No transaction will be concluded in the UAE and any enquiries regarding the 
strategies should be made to Hermes Investment Management Limited in London. 

US Offshore: The Shares have not been and will not be registered under the US Securities Act of 1933, as amended (the “1933 Act”) or the 
securities laws of any of the states of the US. The Shares may not be offered or sold directly or indirectly in the US or to or for the account 
or benefit of any US Person. 

In Uruguay: These materials and the information contained herein does not constitute and is not intended to constitute an offer and 
accordingly should not be construed as such. The products or services referenced in these materials may not be licensed in all jurisdictions, 
and unless otherwise indicated, no regulator or government authority has reviewed these materials, or the merits of the products and 
services referenced herein. These materials and the information contained herein has been made available in accordance with the 
restrictions and/or limitations implemented by any applicable laws and regulations. These materials are directed at and intended for 
institutional investors (as such term is defined in each jurisdiction in which these materials are being marketed). These materials are 
provided on a confidential basis for informational purposes only and may not be reproduced in any form. Before acting on any information 
in these materials, prospective investors should inform themselves of and observe all applicable laws, rules and regulations of any relevant 
jurisdictions and obtain independent advice if required. These materials are for the use of the named addressee only and should not be 
given, forwarded or shown to any other person (other than employees, agents or consultants in connection with the addressee’s 
consideration thereof). 
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Federated Hermes
Federated Hermes is a global leader in active, responsible investing.

Guided by our conviction that responsible investing is the best way to create long-term wealth, we provide 
specialised capabilities across equity, fixed income and private markets, multi-asset and liquidity management 
strategies, and world-leading stewardship.

Our goals are to help people invest and retire better, to help clients achieve better risk-adjusted returns and, where 
possible, to contribute to positive outcomes that benefit the wider world.

Our investment and stewardship 
capabilities:

	 Active equities: global and regional

	 Fixed income: across regions, sectors and the yield curve

	 Liquidity: solutions driven by five decades of experience

	� Private markets: private equity, private credit, real estate 
and infrastructure

	 �Stewardship: corporate engagement, proxy voting and 
policy advocacy

For more information, visit www.hermes-investment.com or connect with us on social media:


